
CORPORATE SOCIAL 
MEDIA TOOLKIT

#USHCCLegislative

#USHCCDallas



USHCC Social Media 
Accounts:

USHCC Communications 
& Marketing Team: 

For social media inquiries 
and requests, please contact:

SUSAN FARHANG
Manager of Digital Marketing 
and Communications
sfarhang@ushcc.com

For press, media, and other 
inquiries, please contact:

press@ushcc.com

facebook.com/ushcc   

twitter.com/ushcc 

youtube.com/ushcctv  

instagram.com/theushcc  

Thank you for your interest in the USHCC’s digital 
communications platforms. We’re delighted to work with 
your team on promoting your work across our networks.

In order to accommodate requests, please let us know 
about any requests at least one (1) week ahead of your 
desired posting date. 

Likewise, please include your social media handles in order 
to allow us to better amplify your content.

•	 Please provide all language for posts, including links 
and hashtags.

•	 Every post should be accompanied by a graphic 
(JPEG format) or video. 

Facebook:

Example

CORPORATE SOCIAL MEDIA TOOLKIT 
For all Legislative Summit related media posts use: #USHCCLegislative

Deadline of March 1, 2017 for any Legislative Summit Content

For all National Convention related media posts use: #USHCCDallas
Deadline of September 8, 2017 for any National Convention Content



USHCC Social Media 
Accounts:

USHCC Communications 
& Marketing Team: 

For social media inquiries 
and requests, please contact:

SUSAN FARHANG
Manager of Digital Marketing 
and Communications
sfarhang@ushcc.com

For press, media, and other 
inquiries, please contact:

press@ushcc.com

facebook.com/ushcc   

twitter.com/ushcc 

youtube.com/ushcctv  

instagram.com/theushcc  

We promote videos on our YouTube page on a case-by-case basis. 
We also cross-promote graphics on Instagram when appropriate.

•	 Please provide all language, including links and 
hashtags. 

•	 If providing email in a PDF, file cannot be larger than 
5MB. Please note: we would strongly encourage you 
to send as a PDF.

•	 Every email blast should be accompanied by a 
graphic (JPEG format). 

Email Blasts: 

•	 Please provide all language for tweets, including 
links and hashtags. Remember to keep tweets at 140 
characters or less.

•	 Whenever possible, please provide graphics and/or 
video links.  

Twitter:

Example

Example


